Board of Finance
Survey Subcommittee

TOWN HALL
238 Danbury Road
Wilton, CT 06897

203-563-0114

Present:- Richard Creeth, Deborah McFadden, David Rothstein, Deborah Low

Board of Finance Survey Subcommittee
Tuesday December 11th, 2018
7:30 pm

Comstock Community Center {Room 31)

Minutes

Absent:- John Kelly, Sally Poundstone

The meeting opened at 7:30 p.m.

Minutes of the 10/17/18 meeting were approved without change.

Richard Creeth
Deborah McFadden
Deborah Low
Sally Poundstone
John Kelly
David Rothstein

The committee reviewed an early draft of the survey results and discussed the upcoming
presentation to the Board of Finance on Dec 18"

The meeting was closed at 9:05 p.m.



Early Draft

Presented to

Town of Wilton

December 7, 2018
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Reasons for Moving to Wilton

B i el
Dratt

Early

Quality of schools 81%

Affordability of housing compared to similar, neighboring towns 50%

Location _ 38%
Safety _ 37%
Family orientation of Wilton [l 36%
Reasonable property taxes [ 30%
Commutation convenience BN 28%
Town vibe _ 21%
Proximity to family or friends — 20%
Proximity to place of worship l 3%

i Base: Total (1411)
. RTI R €sea rCh q.1. Reasons for moving to Wilton. 2

MARKET RESEARCH AND BRAND STRATEGY
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Reasons for Moving to Wilton

Age Children in Household
Preschool Any MD M mMB HS
25-49 50-64 65+ None or younger | Other WPS {K-2) {3-5) {6-8) (9-12)
Total (A) {8} ] D) (E) | (3] [} (H) n 1] (k)
Base {1411) (697) (494) [220) {320} {178) (262) (876) {226) (316) {393) (429)
% % % % % % % % % % % %
Quality of schools 81 688C 84¢ 60 64 930¢ 84° 945% 970FK 940¢ 940F 930¢

Affordability of housing
compared to similar, 50 49 51 52 53« 43 59EGIK 49 53 49 47 a7
neighboring towns

Location g 33 35 50%8 agEFGHIK 28 30 33 378 0 34 31
Safety 37 ag8c 32 29 32 5QPFGIK 29 400K 480FSK 460K 41 35
Family orientation of ¢ c 0 0 o b 0 o 5
! 36 43 38 22 28 46 43 43 a9% a4 42 44

Wilton
R "
t:xf:"ab Ay 30 21 354 40 PP 11 3gEGHUK | o3¢ 18¢ 20° 2t 260
Lyl 28 27 27 32 346K 29 31% 26 29 25 26 25
convenience
Town vibe 21 2¢ 19 18 19 24 250 22 26° 24° 22 21
broximi .

LR TG 20 228 18 20 19 2706m | 9 19 18 2 19 18

friends

. RTI Resea rCh q.1. Reasons for moving to Wilton, 3
MARKET RESEARCH AN BRAND STRATEGY
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Most Important Reason for Moving to Wilt

Children in

Preschool Any MD M MB HS
25-49 50-64 65+ None or younger Other wPSs {K-2) (3-5) {6-8) (9-12)
Total {A) (e} {c) (0] (E) {F) {G) {H) n U] [L3]
Base (1411) {697) (494) {220} {320} (178} {262) (876) (226) (316) {393) (429)
% % % % % % % % % % % %
Quality of schools 54 688¢ 51¢ 36 35 740 52° 70°¢ 7608 FEOFGN 69°F 68°F
Affordability of housing
compared to similar, 17 13 18* 2348 2JEaHNE 7 1geGH 13% g 11 1684 14%H
neighboring towns
Reasonable property 7 3 108 74 10EGHIX 2 1EGHK 3 2 2 3 5
taxes
Location s 2 4% 1248 QEFGHUK 1 2 3 1 1 2 3
Pro.xlmlty to family or A 3 5 6 o 56 3 3 3 2 3 4
friends
Fam_ ily orientation of 3 2 4€ 1 3 3 3 2 2 1 3 2
Wilton
Cemmutation 3 2 3 | e FeoHx 2 36 1 2 2 1 1
convenience
Safety 2 2 2 2 2* 3FeK i 1 2 1 2 1
Town vibe 2 2¢ 2¢ 0 2 1 2 1 2 2 1 1
. RTI R €Sea rCh q.1a. Most important reason for moving to Wilton. 4
[ MARKET RESEARCH AND BRANﬂE&Y




Most Important Reason for Moving to W|It

,f_ L:'_"-_
JJL

Schools

Affordability/Taxes

Location/Near family

16% 17%

All Other 13% 11%
Total 25-49 50-64 65+ Nore Pre-K

(1411) {697) (494) (220) (320) (178)
Age Kids...

. RT' R esea rCh g.1a. Most important reason for moving to Wilton. 5
P MARKET RESEARCH AND BRAND STRATEGY



Degree Town Has Met Expectations

B Exceeds
Meets or Exceeds

Total (1411)

25-49 (697)
50-64 (494)
65+ (220)

Miller-Driscoll (226)
Cider Mill (316)
Middlebrook (393)
Wilton High School (429)
None (320)

Quality Schools

61%
Age
72%
58%
49%
Attend WPS?

— =
%2
= Sl ST

20 85%
7 74%
69%
65%
54%

e

= = = =
(o)]
o o °\° Q\O

Total (1411)

25-49 (697)
50-64 (494)
65+ (220)

Any in WPS (876)
No children (320)

E a“F"I— ‘_'D”F af_ t

Affordability

2%| 48%
Age
3%l 48%
2%| 46%
2%| 43%
Children
2%| 46%
3%) 48%

‘ RTi Research
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Perception of Wilton Schools Compared to Egéorip1 ., F -
| A arj -

Total (1411) 10%
Age
25-49 (697) 8%
50-64 (494) 13%
65+ (220) T S 7%
Kids
Pre-K and Younger (178) 4%
Miller-Driscoll (226) 4%
Cider Mill (316) 99
Middlebrook (393) 9%
Wilton High School (429) 14%
None (320) 7%

B Among Top Few [l Middle of the Pack Among the Bottom Few

. RTi Research
-~ MARKET RESEARCH AND BRAND STRATEGY




Perception of Wilton Taxes Compared to N ring fowns
== ol b

mem L4
Draft-

Total 64% 739 5%
25-49 64% 5%

50-64 5%

65+ 5%

W Wilton Is Higher About the same Wilton Is Less

RTi Researcly sase total (1411), 25-49 (697), 50-64 (494) 65+ (220). e
MARKET RESEARCH aND BRanp sTaregy. 0-23-  Perception of Wilton taxes compared to neighboring towns.
‘ e —
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Perception of Current Level of Spending for Ellg th'ils D r f t

Total (1411) 41%

Age

25-49 (697) 29%

50-64 (494) 43%

65+ (220) 59%

School Rating

Top {549) 29%

Middle {726) 46%

Bottom (136) 61%

W Too High About right ™ Too Low Don't Know

. RTI R eseéa rCh q.6. Perception of current level of spending for Wilton schoals. 9
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Perception of Current Level of Spending for Elté SrpIils D r a f t

Total (1411) 41%

Kids

Pre-K and Younger (178) 19%

Miller-Driscoll (226) 22%

Cider Mill (316) 23%

Middlebrook (393) 28%

Wilton High School (429) 31%

None (320) 59%

MW Too High Aboutright m Too Low

23% 8

Don't Know

. RTI ResearCh q.6. Perception of current level of spending for Wilton schools.

MARKET RESEARCH AND BRAND STRATEGY
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Openness to Tax Increase — Total

Current
Spending is Open Open Open Open Open
Not Much Too to 1% Tax to 2% Tax to 3% Tax to 4% Tax to 5% Tax
High Increase Increase Increase Increase Increase
- 78%
| \\

%.\;MSS%
o

\\4\2"{0

\\\3 1%
24%

N%

Total (1411)

arly-Draft

RTi Research sase: Totalt1a11)
MARKET RESEARCH AND BRan0 sTRateey  §.6-7d. QL6-7d Perception of current level of spending and proposed tax increase.
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Openness to Tax Increase — By Age

Current
Spending is Open Open Open Open
Not Much Too to 1% Tax to 2% Tax to 3% Tax to 4% Tax
High Increase Increase Increase Increase
88%

Open
to 5% Tax
Increase

—25-49
enmm50-64

—65+

arly-Draft

RTI R esea rch Base: Age 25-49 {697, 50-64 (494) 65+ (220).
A RNEIRESEA R HC ER CSIE e q.6-7d. Q.6-7d Perception of current level of spending and proposed tax increase.

12



Openness to Tax Increase — By School Rati

Current
Spending is Open Open Open Open
Not Much Too to 1% Tax to 2% Tax to 3% Tax to 4% Tax
High Increase Increase Increase Increase
88%
70%
74%

53%

16% 13%

Open
to 5% Tax
Increase

School Rating
Top (549)
e Middle (726)

e Bottom (136)

9%

Early-Draft

a RT| Research Base: Total (1411), Top (549), Middle (726) Bottom (136}.

AR TRESEARCTAN L Br IO SIRTEe 4.6-7d. Q.6-7d Perception of current level of spending and proposed tax increase.

N
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Openness to Tax Increase — By School Peran-a;ce FT

Current
Spending is Open Open Open Open Open
Not Much Too to 1% Tax to 2% Tax to 3% Tax to 4% Tax to 5% Tax
High Increase Increase Increase Increase Increase
School Goal
86%
Top {1001)
63% 65% e iddle (215)

— N one (187)

12%

RTl R e Search Base: Total (1411), Top (549), Middle (726} Nane {187). 14
. MARKET RESEARCH AN BRAND STRATEGY q.6-7d. Q.6-7d Perception of current leve! of spending and propased tax increase.




Openness to Tax Increase — By Kids

T |
:a}-—ﬁ-ﬂ

Current
Spending is Open Open Open Open Open
Not Much Teo to 1% Tax to 2% Tax to 3% Tax to 4% Tax to 5% Tax
High Increase Increase Increase Increase Increase

Kids

e Pre-K & Younger {178)
e Miller-Driscoll {226)
e Cid er Mill {316)

= \idd lebrook {393)

e \Nfjiton High School (429)

;. None (320)

. RTi Research  sase: Towl (1411), Top (549), Middle (726) None (187). 15
MARKET RESEARCH AND BRAND STRATEGY

q.6-7d. Q.6-7d Perception of current level of spending and proposed tax increase.
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Perception By School Performance Goal E

Earby-Draft

Top Middle No Goal
Goal 69% 16%
Top Middle  None
(1001) (215) (187)
School Top
Performance
Rating Middle
Bottom
Minimum Top
Acceptable
Performance Middle
Don’t Know

. RTi Research T
= MARKET RESEARCH AND BRAND STRATEGY
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Perception By School Performance Goal E I‘ o f -
a —1 ;r —t

Top Middle No Goal
Goal 69% 16%

Top Middle  None

Spending (1001) (215)  (187)

Much too high

A little too high

About Right

A little too low

Much too low 5%
Don't know

. RTi Research

o




Satisfied with Police Department ResponsitElcé

WIETON CONNTC
POLICE DEPARTEAMEN
- "'I:' pe—— '

Current Level of
Neighborhood Patrols
in Wilton

¥ Current Level of Traffic
Enforcement in Wilton

Overall Level of
Safety in Wilton

No No No
3% 16% 12%

w . /_h.“_r_t_
irhy- Draft-

RTi Research sase: (a1
- MARKET RESEARCH AND BRAND STRATEGY q.8. Satisfaction with Police Department responsibilities.

18



Shared Police Force Shared Town Hall Services Shared Transfer Station
85%

69%
61% o
s]

32%
Somewhat support 32%

Strongly support 29%

RTi Research = gase naw 19

RARKE T RESEATCHIAND BreiD SIRETED q.9. Support of shared services with neighboring towns.
e




MARKET RESEARCH AND BRAND STRATEGY

Cm—

Age hildren in Househald Income (000's)
Preschool
or Less than| $150- $250-
25-49 50-64 65+ None younger | Other | Any WPS| $150 249.9 399.9 $400+
Total (A} ] {c) (o) {€} (F) (6) L {M) (N) {o)
Base (1411} {697} {494) {220} (320) (178) {262} {876} {252} [274) [258) (293}
% % % % % % % % % % % %
Utilize shared services with other towns 79 77 818 78 78 77 81" 79 77 81 81 78
Invest in Economic developm?nt inan 70 748 7 65 65 750 750 730 65 71 73 77¢
attempt to grow the grand list
Reduce funding for Historic Preservation 39 41 38 36 37 43 37 40 28 40" 43\° 36t
Reduce funding for the Trackside Teen Center 35 31 39° 35 438GHY EN L 3g85HK 304 29 31 32 33
31[0Hu
Reduce funding for Schools 27 15 314 4280 45FFGHUK 9 E 14¢ 3200 29N 15 18
Red‘u_ce_fundmg for Environmental Issues or 25 27 23 24 23 25 27 27 21 25 24 27
Initiatives
Reduce funding for Social Services/Senior 19 23¢ 20¢ 1 15 250 20 230 13 17 21t 241M
Center
Reduce funding for the Wilton Library 18 17 20 18 pELLLY 13 21€6! 16 17 17 15 17
Reduce funding for Parks and Recreation 13 11 144 174 17EGHU 8 134 oM 16° 12 11 9
- . . . DEGH!
Reduce funding for Public Safety (Police, Fire, 10 10 11 3 7 7 j:l.'l 110 7 13 11 12t
Ambulance)
Redu_ce funding for Public Works (road 3 3 4 3 2 3 4H 4 3 N 2 4
maintenance, snow plowing, etc.)
None of these 4 4 3 58 3 3 3 4 6° 4 4 2
Average Number of Areas 3.39 3.29 3.52% 3.35 3.55E6H0 3.16 3.64E6HL | 3 2gH 3.09 3.404 3.28 3.33
. RTI R €sea rCh g.10. Suggested areas to reduce household taxes. 20



Most Important Area to Reduce Property TF |
a_F '

Children in

i

e O3
Draft

Inceme (000's)

Preschool Less than | $150- $250-
25-49 | 50-64 65+ None or younger | Other Any WPS $150 249.9 399.9 $400+

Total (A} {8} () (D} {€) 1{F} {6} L) M) N} {0}
Base (1411) {697) (494) {220) (320} (178) (262} (876) (252) {274} {258) (293)

% % % % % % % % % % % %
Invest in Economic developmz_ant in an 39 445¢ 37 31 30 490K 370 450 35 36 22 48M
attempt to grow the grand list
Utilize shared services with other towns 24 25¢ 26°¢ 19 22 23 22 26’ 21 27 29" 25
Reduce funding for Schools 16 6 184 2848 29EFGHLK 3 19%EHLK 6 21MND 13N 7 9
Reduce funding for Historic Preservation 6 78 4 78 6 6 5 6 6 8o 6 4
Reduce funding for the Trackside Teen Center 5 5 6 5 6 3 6 5 4 6 4 3
Redulcelfundmg for Environmental Issues or 2 3 2 1 1 406K 3 50 5 1 3 3
Initiatives
Reduce funding for Public Safety (Police, Fire, 5 1 24 ) 1 1 3 2 5 2 1 3
Ambulance)
Reduce funding for Social Services/Senior 5 45¢ 5 0 1 GDFCHK 7 3 2 2 3 3
Center
Reduce funding for the Wilton Library 1 1 1 0 1 21 0 1 1] 1 2 1
Reduce funding for Parks and Recreation 0 0 0 0 (4] 0 0 0 1 0 0 ¢
Redu'ce funding for Public \fVorks {road 0 0 0 0 0 1 0 0 0 0 0 o
maintenance, snow piowing, etc.}
None of these 4 4 3 58 3 3 3 4 6 4 4 2

. RT' R esearCh g.11. Most important area to reduce household taxes. 21

MARKET RESEARCH AND BRAND STRATEGY
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Most Popular Grand List Areas For Growth tEtéuT |
= 1 @ |

Age

Dr

Income (5000}

Less than
25-49 50-64 65+ $150 $150-249.9 | $250-399.9 $400+
Total (A} {8} (c} t M) (N) (o]
Base: Investing in Economic Development (994) {412) (376) {206} {185) (195) (171) (211)
% % % % % % % %
More commercial/retail development 76 80°¢ 76°¢ 68 65 75t g3m 81t
Offt'zr. tax mtr:entlvots to 'major corporations who are 73 78 73 61 72 68 76M 76M
willing to invest in Wilton
Allow denser housing in appropriate locations 45 45 44 48 44 47 48 46
Double down on amenity investments in Town to
encourage development and raise property prices 37 43¢ 38c 25 27 34 a7 43
overall
Hire a full-time economic development manager to 32 3 32 15 32 35w 27 42w
pursue ail these goals
New user fees where appropriate 17 15 17 218 15 15 17 19
Other 11 10 12 11 11 8 13M g9
Average Number of Areas 29 3.02° 2.91¢ 2.68 2.65 2.81 3.09M 3.16\M

. RTi Research

A

q.12. Grand List Areas for growth to pursue.

22



Single Grand List Area With Greatest Positi

™y
Draft

Income ($000)

Less than
25-49 50-64 65+ $150 $150-249.9 | $250-399.9 $400+
Total (A} (B) () (L) (M) (N) {0)
Base: Proposed investing in Economic
Development (954) {412) (376) (206) (185) (195) (171) (211)
% % % % % % % %
Offer _ta_x mceptnves _to ma jor corporations who 34 3g¢ 33 27 36 37 34 30
are willing to invest in Wilton
More commercial/retail development 32 31 31 34 30 25 35M 3™
Hire a full-time economic development manager P o
to pursue all these goals 1 ° 1 L3 12 1 — 2
Allow denser housing in appropriate locations 10 9 11 13 11 10 12 13
Double down on amenity investments in Town to
encourage development and raise property 8 9 7 (1 4 -] 6 9
prices overall
New user fees where appropriate 1 0 1 14 1 1 1 ¥
Other 5 4 7o 3 5 4 3 2

. RTi Research
= MARKET RESEARCH AND BRAND STRATEGY

q.13. Grand List area with greatest positive impact.

23



Most Important Area to Increase Funding _ | |
EarlyDraft
s ! f:‘l S— - -

® Most important Second Most Important

Economic Development Investment mﬂ“ : T | 45%
schools | NEEEZONII T 30%

Public Works {road maintenance, snow plowing, etc.) _ ! __ _ 21%
Public Safety (Police, Fire, Ambulance) |EZJNIII 14%
Parks and Recreation % B : 12%
Purchasing/Developing Open Space : 2 10%
Wilton Library EFA : 8%

Environmental Issues or Initiatives 7%

Social Services/Senior Center 6%

H Base: {1411)
. ﬁlzsﬁﬁisﬁﬁé} q.14. Most important area to increase funding. 24

- q.14/15. Most/second most important areas to increase funding.




Reasons For Low Turnout at Annual Budget

25-49 50-64 65+ Yes "No/Don’'t Know"
Total {A) (8) {c) {P) {Q)
Base (1411) (697} {494) (220) (822) (589)
% % % % % %
Voting (Net}) 47 558¢ 45¢ 35 40 56°
Didn't know about the vote 29 358¢C 27 22 22 40°
Meant to vote, but forgot 26 28¢ 27 21 27 24
Aware there was a vote, but didn't 8 108 7 5 6 19°
know where to vote
Not interested/Don't care 56 55 55 58 662 40
Too busy/conflicting schedule 54 658¢ 51¢ 38 52 56
Out of town 13 13 13 14 152 10
lliness or disability 2 1 1 548 3a 1
Transportation issue/couldn't get to the 2 2 1 428 5 5
polls
Other reason 22 16 24A 278 23 20

. RTI Resea rCh q.24. Reasons for low turnout at annual budget vote.
. __’MRKET RESEARCH AND BRAND STRATEGY

25



Whether Voted on Budget in May, 2018 E 41 1 '_r _F t
A I\/ 1 @ EC_’E”____
—af Jyf_ _ At

Age Kids

| don't know/

5% 6% 4% 5% 4% 8% 5%
Don't recall

I didn't vote

| voted NaebA

Total 25-49 50-64 65+ None Pre-K &  In WPS
Younger
. Base: Total (1411), 25-49 (697), 50-64 (494) 65+ (220},
. RT! Resea rCh Base: Kids; None (320), Pre-K & younger (178), In WPS {876). 16
e MARKET REEEARCH AHD BRAND STRATEGY q.25. Whether voted on budget in May, 2018,




Demographic Summary E a r | D r fl
q
(1411) (1411)

| Age % Gender %
25-49 40 Male 50
50-64 38 Female 50
65+ 23

resence of Children
1411 {1411) P f Child 72
Income % Size of Household % Have Children in Wilton Public
Less than $150K 20 1 20 Schools 56
$150-5249,999 19 p) 24 Have Children not in Wilton Public
$250-$399,999 17 3 15 Schioob 18
$400,000 or more 19 4 33 H:.vedChlldrl;en Younger than o
Prefer not to say 25 5 17 . - crga en -
A 4 No Children Living in Household 28
. RTi Research  ssse: towaigan 27
MARKET RESEARCH AND BRAND STRATEGY q.16-22.




